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What will an MBA get you

Here are some folks who know

By Claire Landes Altschuler | Special i the Triune

Too theoretical (& cuwrrent complaint) or too
practical (an old complaint)? The MBA is under
constant surveillance.

Colleges started offering business classes
more than 16 years age, and their value has
been questioned by academicians and business
people ever since. In the 19505, one line of crit-
icism claimed that buziness schools were Little
more than trade schools lacking in academic
rigor Mow business schools sometimes are crit-
bcized for being just the opposite—ton theoret:
ical, overemphasizing research at the expense
of teaching practical skills,

Despite the criticism, thousands still throng
tix Blsiness schools Svery year

Altheugh there haz bean & slight downturn
recently in applications for full-tims programs.
the number of graduates still averages 121000 a
year, according to the ULS, Department of Edu-
catiomn.

We invited several MBA graduates to tell us
what they god—aor didnt get—foom their busi-
ness schools and how the extra degree influ-
enced their carsers, Here B5 what they had to
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James Pitts, 44] and Ilia La

Atlanta

Co-faunder, Kellagg Partners

Northwestern University, MEA, 1995

Texas AEM, BS in electrical engineering, 1988
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mpley, 41

Atlanta

Co-founder, Kellogg Partners

Morthwestern University, MBA, 1994

West Point. BS in mechanical engineering, 1987

Pitts (above left) and Lampley met and became friends at Northwestern's Kellogg Schogl. Mow they cwm
their cwn comenercial real estate company, Kellogg Partners. [Yes, its nared afier the school ]

Both had enginecring backgrounds and oredit business school with helping them think mone like buwsiness-
men and bess like engineers. Lampley recalled & study-group probilem in sdhich ) was all aver the mumbers”
until a classmate with 2 marketing Background helped him apgroach the probfem from other vantage
points. “That expenence really farced me 1o slaw down and . . . evaldate all aspeats and all cormpanents of 2
busingss plan,” he sabd. He said he uses those skills every day,

Larmpley and Pims say thar commercial real estate i a highly cormpatitive and insular feld, and ot alwayd
welcoming to minorities. The MBA, sald Pitts, “helps with credibilin.”

One drawback to &an MBA, said Larmpley, is the expense. Sometimes students incur 50 mach debs that it dis-
courages them from Becoming entreprensurs. Financial obligations, he sasd, can “squelch the entreprened-
rial fewer”



